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Welcome



Regional Food Priority

ÅLand use

ÅLocation in SE Australia

ÅRecognition of food and wine within 

the region
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óFood and wine will be a key themeéô



Significance Of Regional Food
Contributes to regional economic development and community prosperity

ÅGrows existing business, attracts new business

ÅBuilds community resilience

ÅInforms long-term health policy 

ÅEncourages greater investment in production and promotion of nutritious food



Setting the Scene 

RDA Southern Inland óRegional Foodô Priority

Southern NSW Harvest

Local Food Initiative

Food Hub Event



Why are we here today?

To learn how we can:

ÅBuild a resilient local food economy in 

the Australian Capital Region 

ÅMake local food more accessible by 

bridging the gap between producers 

and consumers 



An 
Overview 

Australian 
Capital 
Region



Rainfall

Average 
annual 
rainfall

Source: Australian Bureau of Meteorology



Frost

Source: Australian Bureau of Meteorology



Source: Australian Soil Resource Information System.  

Soil 
Types



ÅRange of indigenous food species in our region.

ÅóCommercialisingô indigenous food is a long, arduous 

and expensive process. 

ÅLong term potential, however in the shorter term 

indigenous food will not have a large role to play.

Indigenous Food



Local Food 
Initiative

Community

Aims



Survey
Running since 

late 2013.

Aim - identify 
trends and 

barriers to local 
food production 

and consumption. 



Survey

Areas of study include: 

Å Current situation
Å Potential
Å Barriers
Å Responses / actions



Survey
There were three distinct 
surveys:

ÅProducers
ÅDistributors
ÅConsumers

Online via SurveyMonkey. 

Distributed via websites, 
newsletters and networks of 
the participating organisations.



Producers
Å A producer is defined 

as producing food for 
human consumption.

Å This could be home-
based (metro/rural), 

semi-commercial as a 
second industry, or 

full-time farming.



Distributor
Distributors in the food supply 
chain include:

ÅRetailers ïFood Lovers, IGAôs

ÅRestaurants ïPomegranate, 
The Conservatory

ÅCaterers ïFood for Friends, 
tuckshops

ÅMarkets ïEPIC, Northside, 
Southside



Consumers
Consumers - anyone 
who eats food. They can 
be loosely grouped into 
the following:

Å Health conscious
Å Philosophical
Å Foodies / lifestyle



Producer 
Survey

34 Respondents



Shopping 
Basket

Meat
Seafood

Fruit & Veg
Dairy
Bread
Eggs

Grains
Other ςpreserves,

olives, nuts etc.



Producers Survey
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Production Format

Backyard, 
36%Large 

Acreage, 
21%

Small 
Acreage, 

17%

8 Ha (20 Acres)



Fruit & 
Vegetables



Other

Honey, olives, 
garlic,  jams, 

preserves



Meat
Beef, 

poultry, 
pork, 
lamb 



Abattoirs


