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AlLand use
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AlLocation in SE Australia
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ARecognition of food and wine within
the region
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SOUTHERN INLAND NSW

Top Three Priorities

Regional Destination Management Plan

Priority 1: Develop a regional brand strategy for
Southern Inland NSW.

This new marketing platform will bring together the
wider region under a new regional brand strategy. This
collaborative approach, led by Inland NSW Tourism,

will leverage the region’s key strengths as well as
provide an opportunity for lesser-known destinations
to take advantage of the awareness of the more familiar
hubs. Food & Wine will be a key theme through the
development of this program. Taking a collaborative
approach to marketing the region will also enable new
partnership platforms to be developed - with Australian
Capital Tourism as well as other tourism groups in
surrounding regions.




Significance Of Regional Food

Contributes to regional economic development and community prosperity
A Grows existing business, attracts new business
A Builds community resilience

A Informs long-term health policy

A Encourages greater investment in production and promotion of nutritious food




Setting the Scene

RDA Southern | nl and
Southern NSW Harvest

Local Food Initiative
Food Hub Event




Why are we here today?

To learn how we can:

ABuild a resilient
the Australian Capital Region

AMake | ocal food m
bridging the gap between producers
and consumers
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Anthroposols
Calcarosols
Chromosols

- Dermosols

Ferrosols
Hydrosols
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Vertosols
Lakes
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Source: Australian Soil Resource Information System.




Indigenous Food

ARange of indigenous food species in our region.

A Commercialisingd indigenou
and expensive process.

ALong term potential, however in the shorter term
iIndigenous food will not have a large role to play.
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Survey

Running since
late 2013.

Aim - identify
trends and
barriers to local
food production
and consumption.




Surve

Areas of study include:

Current situation
Potential

Barriers

Responses / actions

To oo T

organically grown

bogongs for schna

PPs




Survey

There were three distinct
surveys:

A Producers
A Distributors
A Consumers

Online viaSurveyMonkey

Distributed via websites,
newsletters and networks of
the participatingorganisations




Producers

A A producer is defined
as producing food for
human consumption.

A This could be home-
based (metro/rural),
semi-commercial as a
second industry, or
full-time farming.




Distributor

Distributors in the food supply
chain include:

A Retailersi Food Lovers,| GAO W&

A Restaurants i Pomegranate,
The Conservatory

A Caterersi Food for Friends,
tuckshops

A Markets T EPIC, Northside,
Southside




consumers

Consumers - anyone
who eats food. They can
be loosely grouped into
the following:

A Health conscious
A Philosophical
A Foodies / lifestyle




Producer
Survey

34 Respondents
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Shopping
Basket

Meat
Seafood
Fruit & Veg
Dairy
Bread
Eggs
Grains
Otherc preserves,
olives, nuts etc.
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Production Format

8 Ha (20 Acres) Small
\ Acreage
0
17% Backyard
Large 36%
Acreage

21%



" SYDNEY

Fruit &
Vegetables




Other

Honey, olives,
garlic, jams,
preserves

SYDNEY

Cowra

Bowral - Mittagong

Wagga Wagga

Ulladulla



SYDNEY

Meat
Beef,
poultry,
pork,
lamb




Abattoirs



